Tisbury Vision Planning Workshop Il

Summery Observations: Waterfront and Working Harbor
Prepared by: Cheryl Doble

This summary is based on the full transcription of the flip charts and worksheets completed at
the second workshop. The full transcription is available at the Tisbury Planning Board.

1. What s the value of public access on the waterfront?

Value Mentioned
A gateway to the island which introduces people | 17
to the community and makes a positive
impression.
Education 16
Economic 14
Health and well being (walking and relaxing) 13
Recreation 10
Opportunities for visitors and tourists 6
Our biggest asset 5
We want to be connected to the waterfront but |5
we are more cut off than other towns

2 a.Where can public access be accomplished?
e locations
0 Boch Park
o Tisbury Warf
0 Beach Street Extension
0 Union Street
0 Land next to Saltwater
O Lagoon access
O Boatramp
0 SSA property
0 Under bridge
e Areas
0 Owen Park to SSA
O SSA to Black Dog
0 Black dog to Packer land
0 Entire Causeway



e Strategies
O Harbor walkway

0 Access lot by lot in between buildings

0 Small parks

2 b. Where are the best places for viewing the waterfront?

Most were the same as above but in their description of these places participants
included a means to pull off a road or side walk and to sit to appreciate the view.

e Boch Park

e Beach Street extension

e Shell Station Tisbury Market
e Vineyard Scrips

e Town parking lot (above parking garage or bathrooms)

e MV Museum

e Owen Park

e SSA Tisbury Wharf
e VTAshelter

e Beach Rd/causeway

What is the value of the working waterfront

Value Times mention
Economic 32

Supports water related activities 21

Transport -- people and materials 10

Represents our history 5

Recreation 4

Interest and beauty 3

Authentic 2

What work is currently going on?

Relationship to water

Businesses identified

Water dependent uses --

Marina, boat building, transport, charter boats,
fuel dock, marine supplies and service, water
recreation, rentals, etc.

20

Indirectly water related --
Lumber, boat storage, restaurants

12




Peripherally water related - - 2
Motel, galleries

Unrelated to water -- 2
Newspaper, drug store, auto gas stations

This list is based on people’s memory and the inventory of businesses and land uses is
incomplete.

4. What new waterfront activities would you like to see?

Activity Times mentioned
Public space and walking paths 21
Fishing and Sea food 10

Mixed commerce of local goods -- Open market, | 7
crafts, galleries and food

Recreation 5

Education 4

Improved support for boaters 4
Thoughts

e Access is the big issue here. People value the working waterfront but feel cut off from
the water and the activities of this “authentic” waterfront.
e They would like it cleaned up - first impressions and pride

The following suggest ways to improve/strengthen the waterfront
e Public pedestrian network
0 Develop the water end of Beach Street to create access to water and seating.
Connect to Black dog and continue to Boch Property.
0 Purchase or negotiate public access on the Boch property
0 Work with property owners to develop public walks in and out between their
properties to the waterfront. Wherever possible, link these paths at common
nodes
0 Create pocket nodes for sitting, access to water and possibly food carts or trucks
e Better service for visiting boaters
O Businesses that provide marine services
O Establish good pedestrian paths from area to Main Street, grocery stores, etc.
0 Encourage stores to provide yacht delivery service.
e Explore appropriate mix of new businesses and services



o

Businesses that support an active and vibrant pedestrian realm and waterfront
access.

Temporary/seasonal markets that promote the sale of local vineyard products
Activities that relate to our history or our relationship to the water

Businesses that complement or serve current businesses



